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rmapaistank | N€ ONe Key Question

= How are we going to get people to drive
by two or three of our competitors and do
business with us?
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rmapaistank  COMModitization of Products

Unmatched

Free Checking.
Satisfaction. Convenience. Security.
Learn More E&

Introducing the biggest thing In checking since checks
Schwab Bank High Yield Investor Checking™ 3 01 A
] APY

@& Compass Bank _ lust a little better®

Free Checking

is just the beginning.
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Finally, truly customizable checking.
Compass Build-to-Order
Free Checking™

5] Compass Bank
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Free Checking is just the beginning.

Get checking with the features you need for better banking


http://bank.wach.wachovia.com/redirect?banner=a0070287&host=h0002855&size=390x93&t=js&c=00&target_id=0&hcat=010005&dart_timestamp=1203604454.0751500
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rmapaisank ~ Marin County, California

Wine Country

Pacific Ocean

Golden Gate Bridg '
S5an Francisco -“
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TamalpaisBank “Green” |S |n I

C.ougle s S

= Results 1- 10 of about 14,200,000 for green bank
= Results 1- 10 of about 71,100,000 for green business
= Results 1 - 10 of about 350,000 for convenient bank

Note: these numbers increase daily...!
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rmapaistank  DefiNiNg a Green Company

Smith & Hawken

IM THE GAERDEN SINCE 1979

\Y Build It Green

N Smart Soiwtions from e Groved Up



http://www.smithandhawken.com/index.jsp;jsessionid=SU32Q3YQ1JWF2CTLNKFVAFIKNNVIUUPU




Tmapaiseank - Green” Opens Doors




TamalpaisBank  “ Green” as an Ethical Brand Qualifier

"The best way topredict the,future. rs to mvent it.”
- Alan Kay
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rmapaisank  Geen Affordable Housing

= Bank financed HartMarin, a private - RS ——
developer, with $3.7mm to build P gy %
eight affordable, green homes. R, N .

= Homes designed to meet green - E 4
standards in the use of sustainable, g
energy efficient material.

= “This Is an important step toward
demonstrating that entry-level-
ownership workforce housing can
be financed and built without public
funding."
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rmapaistank — \WNY our Bank Became Green

= Employees were looking for a way to _—
. . %h RE{q
Improve the environment.

= Marketing saw the opportunity to own
the title of ‘first green bank’ in Marin
County which provided brand CREPN BUSINESS
differentiation and another reason for MARIN COUNTY

customers to select Tamalpais Bank.

_ _ SFGreenBiz.org
= Extends brand promise of community

. tambank.com/green
commitment.

11



—!

>

[~

rmapaistank  HOW the Bank Became Green

= Strict standards were met in energy & water conservation,
solid waste reduction, recycling and pollution prevention:

v Use of reusable rather than disposable items

v' Recycled paper, beverage containers, cardboard, plastics

v' Equipment with energy saving features; use of auto turn-off functions
v

Mulch on non-turf areas; water efficient shrubs; ground cover in
place of turf

AN

Cleaning products that are safer to occupants and the environment

AN

Promotional materials printed with soy or other low VOC inks, paper
Is 50% post consumer waste.
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rmapaisank  Green and Co-branding

PAUL HAWKEN

OMINICAN
NIVERSITY

of CALIFORNIA
1850

D
u

= green@MBA.

---TRANSFGRH YOURSELF BUSIHESS THE WORLD
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TamaBank G feen an d CO 'b Fan d | f g (continued)

It all srarred wich some of the folks who work ar Tamalpais Bank
looking for a way to improve our environment. Litecally, Today we
are happy to announce thar all of our locations have been awarded
“Green Business Stamus” by the County of Marin, the firse bank ro
be awarded thar honor on all its properries.

One of the greenest places in the world
now has its first fully green hank.

In order to be named a green business, we have mer standards in
energy and water congsrvacion, solid waste reducrion, m-::ﬂ:][ng
and pollurion prevention,

We've discovered thar being green is a wordmwhile and creative
poasibility thar every person and business in Marin can embrace.
To learn more about cthe new green Tamalpais Bank visic
www.tambank.com/green or stop by any of our branches
sometime soon to request chese special offers.

Open a new checking account and we'll make a
contribution to the Marin Agricultural Land Truse:

+ Consumer checking accounts: $50
+ Business checking accounts: $100

Cl)an-uzmﬂc_:m'J\zll Corte Madera, J
e e, Pt el TamalpaisBank

www.tambank.com fgreen
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rmapaistank  (Green to Attract Employees

/e
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I5{Er TRAK



http://www.monstertrak.monster.com/greencareers/
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TamalpaisBank CO NC I us | on

Companies have market power because they have
iInformation about a product or service that the customer
does not have and doesn’t need If the brand is trusted.

This explains the profitability of brands.

-- Peter Drucker
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